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Outline

• The foundation-boom and its market in Germany 

• What do foundations stand for and how are they perceived? 

• The institutional framework in Germany 

• Professionalization of foundation management

• Strategies of „Creative Philantropy“

• Features of art and culture foundations in Germany

• International foundation engagement – the example of „Culture Management in China“



Number of foundations in Germany 2009



Establishments of foundations in Germany 1999-2009



Establishments of foundations in Germany 1960-2009



Biggest foundations under private law regarding to assets



Biggest foundations under private law to total expenditure



Foundations and asset classes

Resource: Bundesverband Deutscher Stiftungen (2010)



Foundations and total expenditure classes

Resource: Bundesverband Deutscher Stiftungen (2010)



Purposes of the foundations

31,1

17,5

15,2

15,1

12,8

4,3
3,8 31,1% Social purposes

17,5% Other non-profit purposes

15,2% Education

15,1% Art and culture

12,8% Science and research

4,3% Private purposes

3,8% Environmental protection

Resource: Bundesverband Deutscher Stiftungen (2010)
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